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Over the years, blogging has evolved into a platform where not only can you say 

what you want, but also as a means to make money. For businesses today, a blog 

attached to your website can create a personable persona, building relationships 

with your demographic while doubling up as a healthy marketing tool. But, how 

do you do this: 

Content will always be king

Buyers gravitate towards things that they like and can relate to, this principle applies to 
your blog too. A blog that churns out relevant, engaging, and unique content, coupled 
with pleasing aesthetics, such as graphics and video without always being a shameless 
plug will come out on top. 

The voice and style in which the content is delivered also matters, anyone can do research 
as information is readily available on the Internet, but not everyone can present it in an 
engaging or fun way that is easy for most people to understand.
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Why monetize blogs?

Marketing efforts through blogs are beneficial to both the company and the product. It 
can not only engage with your audience so that they understand your products, services 
and other offerings but can be a unique way of answering questions, solving problems 
and building your expertise. Becoming a household name in the forefront of everyone’s 
mind isn’t easy. When done right, marketing techniques through your blog can create 
lasting and long-term effects that will benefit your business as a whole. Search engines 
will also continue to bring in possible leads or customers to your site because of the 
strategic keywords you have set in your content. 

Another great reason to think about making your blog posts generate income for you is 
it can be useful if you would want to release a product in the future. You can generate 
interest in your upcoming product through your blog, as well as get the feel of the possible 
reception of your followers. For startups and entrepreneurs this can be invaluable for 
marketing and although time-heavy, if you do it yourself it doesn’t have to cost a lot. You 
can also ask a hypothetical question or conduct a poll about a product idea just to see 
if people are willing to buy that through your website, saving money, time and effort on 
pre-testing. 

It is crucial that you approach this with as much thought as possible and plan this out 
carefully. A haphazard marketing campaign will put all your efforts to waste if there 
are no leads generated and for your blog to effectively generate sales and drive online 
traffic, a number of steps should be taken to convert your blog into a money-making 
machine. . For your blog to effectively generate sales and drive online traffic, a number 
of steps should be taken to convert your blog into a money-making machine. So, with 
that in mind, here’s a list of 100 tips to do this effectively. 
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Know Your Audience

Do some research to find out who your ideal 
customer is; at a minimum, consider their 
preferences, age, location, gender, profession, 
and other demographic factors. This is easier for 
businesses because you should have an established 
set of data on your customers already, if not, think 
long and hard about who you sell to.

Tailor Your Content

Use the buyer persona of your ideal 
customer to guide you when writing 
your online content; imagine you are 
directly addressing them. Think about the 
problems that affect your demographic 
and aim to solve them. 

Use Attention-Grabbing Titles

Engage your audience from the very first 
word, with titles and headlines that go 
straight to the point. Which brings us on 
to...

Don’t Be Tempted to Use Clickbait 

As important as it is to gain attention 
for your content, the title or headline 
must not be misleading. Repeated use of 
clickbait will break your audience’s trust, 
and divert them away from conversion.

Make It Easy for Visitors to Convert 

Use direct links to your products or 
services within the body of your blog 
posts; convenience is motivational.

Be Interesting 

Don’t bore your visitors with overly 
technical or long-winded explanations. 
Keep your content snappy and relevant. 
If there needs to be a technical element, 
make sure you make it relatable and 
consider how in depth you REALLY need 
to go for your audience and consumers.

Answer Important Questions 

Consider what your ideal customer 
might want to know and use your blog to 
provide a useful answer. Consciousness 
of issues that are pertinent to your ideal 
customer encourages them to choose you 
over competitors.
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Make Your Audience Aware  
of a Need They Never Knew They Had 

How might your product or service make 
your ideal customer’s life better? Use 
your blog to tell them, and don’t forget to 
include direct links to your shop. 

Don’t Be Heavy-Handed 

Certainly, encourage your audience to 
convert, but there’s a delicate balance 
between encouragement and nagging; 
keep on the right side of it.

Keep to the Point 

When writing your online content, don’t 
divert from the topic at hand. It will 
lose the attention of your visitors and 
discourage conversion.

Relate Your Product Into Your  
Visitors’ Lives 

Demonstrate how seamlessly your 
product or service will become a part 
of their lives, and emphasise how using 
them could improve their current 
situation. 

Build Trust Over Time 

Allow your blog to become a knowledge 
base for your ideal customer. Post 
relevant content consistently so that 
your blog becomes a regular destination. 
This will naturally lead to conversion over 
the longer term.

Call-to-Action Buttons and Forms 

At the end of every post, include a button 
or short form to encourage visitors to 
continue their engagement with your 
business. This could be to sign up for 
emails, create an account, or arrange a 
call back.

Exclusive Offers 

Post discount codes to your blog and 
encourage your visitors to return for 
further discounts in the future that 
only your readers have access to. You 
can make this extra exclusive by having 
discount codes in your newsletter sign 
up for committed readers or a “member’s 
only” section of your website. 

Utilise Language That Evokes Emotion 

Make a connection with your audience 
to keep your business at the forefront of 
their minds. 
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Link to Other Pertinent Areas of Your 
Website within a Blog Post 

If there’s another page with information 
relevant to the topic at hand, make it 
easy for visitors to find it by providing 
a backlink to that particular page. This 
will encourage them to remain on your 
site, increasing the likelihood of making a 
conversion.

Create a Regular Newsletter 

Whether it’s weekly, fortnightly, or 
monthly, engage with your visitors 
on a regular basis with a newsletter. 
Encourage signups by providing an 
exclusive discount code or a tangible 
benefit contained within each newsletter.

Ensure Your Contact Details Are Visible 
on Every Post 

At a minimum, include your email address, 
telephone number, and social media 
handles. Demonstrating availability 
creates a positive impression but if you 
can’t do this discreetly, make sure you 
have an accessible “contact me” page in 
your search bar!

Set Up an Email Autoresponder 

Make sure to take advantage of every 
email enquiry by providing an automatic 
response. Include relevant information, 
but don’t make the response too snappy. 
The key is to have the email read, not 
send to junk!

Offer Giveaways

Competitions are a great way to create 
engagement with your audience, 
and provide an opportunity to make 
conversions. It’s also an easy method of 
marketing your business through sharing 
on social media.

Set Up a Webinar

Remember, this is not simply a way to 
advertise; the content of your webinar 
should essentially be useful to the 
audience. Engagement is key.

Make It Easy for Your Visitors to Share 
Your Content 

Include social media share buttons and 
an email option at the end of every blog 
post, you want more people to share it, so 
make sure you include at least the main 
platforms and if you can add the obscure 
ones too. 

Offer Something of Value in Exchange of 
a Signup 

Do you have a guide, manual, or other 
useful document to share with visitors? 
Make it available (for free) with a quick, 
convenient signup form. 
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Include Testimonials

Make your visitors aware of the glowing 
feedback you have received from existing 
clients. Word-of-mouth marketing is one 
of the most effective forms to utilize so 
showing others would recommend you 
helps to convert and get visitors to make 
that purchase commitment. 

Be Social

Make sure your social media presence is 
up to scratch. Set up accounts on at least 
the three major social media platforms: 
Facebook, Instagram, and Twitter. 

Post Regularly on Instagram

A picture is worth a thousand words! 
Make sure each post is relevant to 
your business and useful to potential 
customers.

Encourage Engagement on Facebook 

Post regularly (but don’t spam followers!) 
and ask pertinent questions. Get the 
conversation flowing and remember 
to respond to comments. Although 
Facebook can be tough to get the reach, 
stick with it because it is one of the 
largest platforms in use. 

Share Each Post Across Your Social 
Media Accounts 

Ensure that all your followers are aware 
of new posts, and gently encourage them 
to visit. 

Don’t Shy Away from Criticism 

If you have received a negative review on a review site or social media page, don’t 
ignore it. Engage with the customer and demonstrate your ability to respond positively. 
This encourages a positive impression of your customer service and shows others that 
you handle negative feedback just as professionally as positive. 
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Include Links in Your Social  
Media Posts 

Discussing a specific product or service in 
your post? Share a link and make it easy 
for your audience to find their way.

Hit Trends at Their Peak 

Is one of your products or services 
currently trending on social media, or can 
you make a reasonable link to an existing 
trending topic of someone else’s’? Make 
sure to create relevant content as soon as 
you become aware! 

Ensure Your Website Is Well-Organised 

Don’t make your space too cluttered; it’s 
difficult to read and deters conversion. 
Clearly display links, keep fonts clean and 
avoid too much on the page to detract 
from your actual content. 

Take the Leap into YouTube 

Video content is easy to absorb, making 
it preferable for busy visitors. Identify 
content that can be transformed into 
video and engage with another stream of 
potential clients. Plus, you can embed this 
in your blog to make it SEO accessible 
writing posts to match your content. 

Collaborate with Other Brands

A guest post or backlink can generate 
a flood of new visitors; ensure the 
content is relevant to maximise potential 
conversion.

Optimise Your Homepage

An underwhelming homepage will not 
encourage visitors to stay nor convert. 
Make your homepage visually engaging 
and relevant, with an appropriate 
amount of CTA prompts. Plus, make sure 
anyone landing on the page will know 
exactly where your blog is, what it is 
about and how to navigate it.

Create Listicle Content

The popularity of sites such as Buzzfeed 
centre on its ability to deliver content in a 
snappy, easy-to-digest format. 

Get Noticed by Other Companies 

Reach out to other businesses by email 
or social media to establish a connection; 
this can help you generate conversions 
from their existing user base. You can 
also come up with a collaboration idea 
that is mutually beneficial and boosts 
conversions while widening your brand 
awareness. 
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Promote Your Content

Consider targeting your key audience 
by paying for a promoted tweet, post or 
LinkedIn article, with a link to your most 
engaging content. 

Double-Check That Your  
Pages Load Quickly 

Visitors won’t wait around for slow-
loading content, no matter how good it is.

Use Hashtags 

Keep on top of the hashtags your target 
audience is using across social media, and 
use them to get your content noticed. 

Make Your Content Mobile-Friendly

Smartphones and tablets make up a large 
percentage of the viewing platform, 
check the formatting and flow of your 
content on different mobile devices; your 
visitors will appreciate it!

Leave Comments on  
Other Relevant Blogs 

Not only will this allow you to engage 
with other creators, but it also provides 
visibility in a space that your target 
audience are already visiting. Plus, it 
builds a sense of community. 

Work with Social Media Influencers 

Approach creators in your niche area 
who engage well with their audience, to 
discuss collaboration and leverage their 
reach. 

Sponsor an Industry Event 

Give your business visibility by 
sponsoring an event, and ensure that it 
is promoted regularly on your blog and 
social media accounts.

Enable Infinite Scrolling on Your Blog 

This allows visitors to move directly onto 
the next post once they have reached the 
bottom of a page, encouraging them to 
stick around.
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Create Infographics 

A visual representation of your content 
makes it easy to digest and super 
shareable!

Create Seasonal Content 

Be prepared in advance to deliver 
content that is relevant to each season, 
and your audience’s distinct purchasing 
patterns. 

Purchase Sponsored Ads on Facebook 

If you have a huge potential audience on 
Facebook, target them with sponsored 
advertising.

Create Your Own Distinct Hashtag 

Create visibility with a snappy, 
memorable hashtag that’s unique to your 
brand. Use your curated hashtags across 
your social media accounts to further 
establish branding identity.

Keep Up to Date with Popular Content 
in Your Niche

Never stop researching what your 
competitors are doing, and be prepared 
to implement it in your content.

Respond Quickly to Change

If any aspect of your content becomes 
outdated, move on swiftly.

Offer an Affiliate Program

Are there influencers in your niche that can 
help drive traffic to your site? Consider an 
affiliate program in which they can earn a 
small percentage of each sale they deliver.

Use Stories

Give your audience an idea of what’s 
happening in the office! Stories can be 
a key part of your engagement strategy 
whether it’s on Facebook or Instagram. 
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Advertise on YouTube

If your marketing budget permits, 
consider advertising on the popular 
video-sharing platform.

Use Static Ads

Create a compelling advert or call-
to-action and give it a prime position 
on each page. You can also use this 
as an extra revenue source for other 
organisations to advertise to your 
readership. 

Encourage Your Visitors to Leave 
Comments on Your Blog

This gives them an opportunity to 
provide feedback, and can be linked with 
a prompt to share the email address for 
updates.

Use Customer Profiles

Reach out to your existing customers 
and request their feedback for a 
customer profile, which can be 
rewarded with a discount code or 
similar offer. If you have business 
customers, reward them with a free 
shoutout.

Sponsor Local Events

Engage with your local community by 
sponsoring events with a high turnout. 
Ensure your website is included in 
promotional materials.

Be Particularly Active During  
Black Friday

This has become a global shopping event; 
capitalise on it with plenty of content, 
social media presence, and special offers.

Create Exclusive Content for Members

If you have a particularly popular type 
of content on your site, encourage 
conversion by giving members early or 
exclusive access to updates. 

Create Quizzes

This popular format encourages light-
hearted engagement with your audience; 
don’t forget to include a call-to-action at 
the end of each quiz!
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Set Up a Loyalty Scheme

Reward customers for regular purchases 
and shout about it; knowledge of the 
scheme will help to convert visitors to 
customers. 

Don’t Be Afraid of Change

A related point to the previous one. 
Switching up your content to boost 
conversion is not something to be feared; 
rather, it’s a great opportunity.

Place a Call-to-Action at the Very Top of 
Your Landing Page

Give your audience an opportunity to 
convert early on.

Conduct Surveys

Open the conversation with your 
audience. What would they like to see? 
What can be improved? What do they 
like best about your website? You might 
wish to reward participation with a 
special offer or discount code. 

Take Feedback on Board

There’s little benefit of conducting 
research if you don’t make changes in 
response. Notice trends in customer 
feedback and make adjustments 
accordingly. Feedback can be gold 
dust, sparking new content ideas and 
inspiration. 

Check That Your Call-to-Action  
Buttons and Forms Are Working 
Correctly

Perform this regularly to spot any issues 
and take quick action. Don’t miss out on 
any conversions as a result of a glitch!

Test Your Blog on a Range of Devices

Ensure buttons, links, formatting, 
images and content all work correctly 
on desktops, laptops, tablets, and 
smartphones.

Perform Regular Research

Don’t just research your customer base 
at the start; a regular review will help 
you ensure you are still creating relevant 
content.
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Make Your Call- to- Action  
Buttons Pop

Use an eye-catching (but not gaudy) 
colour scheme for your CTA buttons 
and forms.

Know Your Most Successful Traffic 
Sources

Google Analytics will show you where 
your traffic comes from. Identify the top 
performers and channel your attention 
to them rather than wasting money 
spreading too thin and diluting your 
message. 

Check What Time of Day Your Blog Is 
Most Popular

If there is a clear trend of a specific 
window of time in which you generate the 
most visitors, try to find out why. Do you 
post on social media at these times, or 
is it simply when your audience tends to 
be free? Use these insights to tailor your 
social media strategy.

Utilise Demographic Data

Google Analytics can tell you a lot about 
your visitors’ age, gender, and location, 
among many other things. Use this 
information to continually adapt and 
customise content.

Find Out Which Devices Your  
Audience Use

You may have a massive majority using 
tablets and smartphones; if so, prioritise 
the look and feel of your mobile site 
(without sacrificing your desktop site, of 
course).

Use the Conversions Tool within  
Google Analytics

You can set goals, identify priority 
URLs, and check sales performance. 
Continually appraise your site’s 
performance with this tool, and make 
adjustments accordingly.

Make Good Use of Images

The right pictures placed carefully within 
your content can help to literally illustrate 
your points, and make content easier to 
digest. Just make sure they are royalty free 
and have the right permissions to use them, 
don’t just take them from Google. 

Set Up Google Analytics

This comprehensive tool provides you 
with valuable insight about your visitors, 
and will help you to continually assess 
your blog’s performance.

www.silhouettecreatives.com 13

70

72

74

76

73

75

77

71

http://www.silhouettecreatives.com


Use Slideshows

Some content is best delivered in 
distinct chunks, with associated images. 
Slideshows are a great way to present 
ideas and keep visitors engaged.

Use Exit Popups

When a visitor makes a move to leave 
your site, you can create a pop up to 
encourage them to stay. You might wish to 
provide a link to related content, or a call-
to-action. Be careful not to overuse these 
though because they can be spammy!

Establish Editorial Guidelines

If you have multiple people working on 
your content, set guidelines to encourage 
consistency of tone, message, and style.

Enlist the Help of a Specialist

If conversions become sluggish, it may 
be worthwhile to speak with a specialist 
to give you pointers that help not only to 
boost activity in the short term, but also 
to encourage long-term conversion.

Optimise Content for Search Engines

Search engine optimisation (SEO) is the 
practice of creating content to boost 
a site’s standing in search rankings. A 
specialist can help you to do this, or you 
can find excellent resources online.

Perform Keyword Research

Find out what your audience is 
searching for online, and use these 
keywords in your own content. Google 
Trends can help you to discover the 
right keywords. Just make sure to keep 
it organic and avoid keyword stuffing! 
Never compromise content for the sake 
of keywords. 

Link Related Content at the End of Each 
Post (and Use Pictures!)

At the end of each blog post, list 4 to 6 
related posts to keep your visitors on 
the site and increase the likelihood of 
conversion.

Place a Call-to-Action within a 
Slideshow

Place a CTA button, link or form halfway 
through your slideshow content, with 
another one right at the end. 
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Use Your Menu Bar Wisely

As well as a link to your homepage, 
ensure at the very minimum that you 
have links to your, ‘about us’ section, 
‘contact us’ section, and social media 
links. Don’t make it too cluttered, but give 
your visitors the information that is most 
useful to them.

Announce Improvements to  
Your Website

Don’t be shy about sharing the 
news! Demonstrating that you take 
feedback on board and improve your 
website according to visitor needs is a 
positive step that encourages further 
engagement. 

Make the Benefits Clear

Be bold about the power of your content; 
if the advice contained within a blog post 
can positively impact your visitors, tell 
them! Then encourage visitors to sign 
up for regular newsletters with a call-to-
action form.

Have a Monthly Newsletter

It is a great way to generate regular 
readership and keep reminding 
customers to come back and keep 
reading.

Hire a Freelancer to Help

Content creators specialising in 
conversions will be able to help spruce up 
your current content, edit previous posts, 
and provide ideas for the future. 

Offer Sponsored Posts

Have other brands use your space to 
market to your audience. Just make 
sure you do it as naturally as possible 
and collaborate with brands that would 
complement your own services. 

Prioritise the Holidays

Have your Christmas, Halloween, 
Thanksgiving, Easter, and other national 
holiday content prepared well in advance; 
you can make relevant updates in the run 
up to publishing. 

Use Tags & Categories For Your Posts

This is a simple and effective way to 
organise your posts, and makes it easy for 
visitors to find similar content according 
to the categories they are interested in.
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Build Anticipation

If you have a new product or service 
coming to the market, hype it up. 
Encourage conversions with every 
announcement, whether through your 
blog or via social media.

Build Your Community

Instill a sense of common purpose 
amongst your audience. This can be an 
attractive prospect to visitors, making it 
more likely for them to convert. 

Be Clear About Your Goals

What do you want to achieve in terms of 
conversions? Do you have a set number in 
mind for the month, quarter, or year? Set 
up reasonable goals to work towards.

Plan Your Long-Term Strategy

Using your identified goals, build a 
strategy to achieve them. Be prepared 
to adjust your strategy from time to 
time, but keep it in mind when making 
decisions.

Never Stop Learning

Be on top of the game by continually 
researching new conversion techniques 
and watching your competitors. Make 
sure to keep content formatting fresh 
and keep up to date with technology so 
you are using everything you can. 

Be Patient

Conversion can take time. Be confident in 
your abilities and trust the process!

It may seem overwhelming but over 
time you’ll find it easier to think of all 
the different ways you can leverage 
conversions from your blog and boost 
sales. Hopefully this has given you at least 
the appreciation of the potential a blog 
can bring but if you have any questions, 
don’t hesitate to contact us for your 
content needs. 

Create Exclusivity

Use limited time offers, such as a discount 
code or free access to a resource, to 
encourage a snap decision. People are 
often more impulsive when presented 
with such a choice, and you can capitalise 
on this to make conversions.
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Our Narrative: 

We believe that the right content, whether that’s your latest eBook, report, novel, blog 
post or marketing publication defines you. It can make a reader say YES to your brand, 
or switch off and join a competitor so it is important to get it right. Right now you are 
deciding if we are good enough, calculating if we are the right fit for your brand and 
this experience, is exactly what your clients, customers or readers go through before 
engaging with you.  Silhouette Creatives finds the written content that compliments 
your brand and guides readers into behaving how you want them to

We could use this opportunity to sell our services, but we don’t need to. Simply put, we 
are the best around when it comes to quality Vs price. You won’t find a content writing 
agency that can match this, because we love what we do, and we are excellent at it. 
#notsohumblebrag
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